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Economic Environment 
 

Italy has been one of the countries most 
hit by the coronavirus crisis in Europe, 
both at a health level and at an economic 
level.  
 
The GDP is expected to fall sharply in 
2020. The predictions range from 8.3% 
(ISTAT on 08.06.2020) to 12.8% (IMF on 
24.06.2020). A recovery should take place 
in 2021, with ISTAT forecasting a 4.6% 
GDP growth in 2021. 
 
The slowdown of the economy and the 
economic measures implemented during 
the coronavirus crisis will lead to an 
increase of the deficit ratio to 12.7% of 
GDP and of the debt ratio to 166.1% of 
GDP in 2020 according to the IMF.  
 
Households are expected to save more 
and consume less in 2020 in a period of 
economic uncertainties. The European 
commission forecasts the household 
savings rate to go up from 10% in 2019 to 
16.5% in 2020.  

 

Life Insurance Market 
 
Market ranking 2019 
 
In June 2020, ANIA published the 2019 
insurance industry ranking. The market 
leader in 2019 was Generali and the 
market was dominated by 3 large groups, 
which together had a 45.2% market share. 
Poste Vita was the market leader for 
traditional business while Intesa Sanpaolo 
Vita dominated the unit-linked market. 
 
 
 
 
 

Top 5 insurance groups for traditional 
business in 2019 
 

 2019 premiums 
(m €) 

Market 
share (%) 

Poste Vita 15.70 21.14% 

Generali 14.91 20.07% 

Intesa Sanpaolo Vita 7.81 10.52% 

Aviva 4.69 6.31% 

Unipol 3.70 4.98% 
Source: ANIA 

 
Top 5 insurance groups for unit-linked 
business in 2019 
 

 2019 premiums 
(m €) 

Market 
share (%) 

Intesa Sanpaolo Vita 9.38 23.14% 

Allianz 7.68 18.93% 

Mediolanum 3.70 9.12% 

Generali 3.01 7.43% 

AXA Italia 2.46 6.07% 
Source: ANIA 

 
Top 5 life insurance groups in 2019  
 

 2019 premiums 
(m €) 

Market 
share (%) 

Generali 18.79 15.61% 

Intesa Sanpaolo Vita 17.88 14.86% 

Poste Vita 17.73 14.74% 

Allianz 10.36 8.61% 

Aviva 6.15 5.11% 
Source: ANIA 

 
Individual new business premiums 
 
After 2 months of strong growth, 
individual life insurance premiums fell 
sharply in Italy from March 2020, in the 
context of a national lockdown imposed 
from 09.03.2020. New business premiums 
fell by 42.4% in March 2020, 52.6% in April 
2020 and 29.1% in May 2020. Overall new 
business premiums at the end of May 
2020 were 18.5% down on May 2019. 
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Individual new business premiums at the 
end of May 2020 
  

€ bn Jan-May 
2020 

Growth on 
2019 (%) 

Domestic 29.82 -19.6% 

Cross-border from EU 3.51 -7.5% 

Total  33.33 -18.5% 
Source : ANIA   

 
Domestic individual new business 
premiums 
 
Focusing on domestic business, new 
savings and pensions premiums dropped 
by 19.6% in the first 5 months of 2020.  
 
Pure traditional business fell by 28.8% 
while new business in multiramo products 
declined for both the unit-linked 
component and the guaranteed 
component. 
 
Pure unit-linked business grew by 20.2% 
over the period, although from a relatively 
low base. It is however worth noting that 
this is due to the strong growth in January 
and February while new business  
premiums fell sharply from March 2020.  
 
Split of domestic individual new business 
premiums by business lines at the end of 
May 2020 
 

 Jan-May 
2020 

Growth on 
2019 (%) 

Savings and pensions 29.49 -19.6% 

Pure guaranteed 12.31 -28.8% 

Multiramo guaranteed 7.99 -17.3% 

Pure unit-linked 4.45 +20.2% 

Multiramo unit-linked 4.26 -21.4% 

Capitalisation 0.48 -20.0% 

Risk 0.27 -20.3% 

CPI 0.18 -21.7% 

Stand-alone 0.09 -17.4% 

Other 0.05 -8.8% 

Total 29.82 -19.6% 
Source : ANIA   

 
 
 

Trends in unit-linked new business 
 
Overall, domestic unit-linked new business 
fell by 4.6% in the first 5 months of 2020. 
Unit-linked new business premiums 
accounted for 29.5% of savings and 
pension new business premiums at the 
end of May 2020. 
 
Unit-linked new business grew strongly in 
the first 2 months of 2020. At the end of 
February 2020, domestic unit-linked new 
business premiums were 79.6% higher 
than in 2019. The growth was driven by 
financial advisers (+134.5%) and 
bancassurance (+73.7%). Cross-border 
unit-linked new business premiums were 
also 74.9% up on 2019.  
 
The spread of the coronavirus and the 
lockdown measures announced in the 
whole of Europe caused a stock market 
crash in March 2020. The Italian stock 
market index FTSE MIB lost 23.6% in 
March 2020. Despite a slight recovery in 
May and June, the FTSE MIB lost close to 
20% in the first 6 months of 2020.  
 
This had an immediate impact on unit-
linked new business in Italy with domestic 
new business premiums down by 33.4% in 
March 2020, 58.8% in April 2020 and 
41.9% in May 2020.  
 
An analysis by distribution channel shows 
that financial advisers resisted better than 
bancassurers during this crisis. At the end 
of May 2020, bancassurers’ unit-linked 
business was 16.8% down on 2019 while 
financial advisers’ unit-linked business was 
26.3% up on 2019. This could be due to 
financial advisers’ clients being generally 
more financially aware with a better 
understanding of equity investments and 
possibly to the greater availability of 
financial advisers to keep advising their 
clients during the coronavirus crisis.  
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Managed saving products 
 
Net flows in managed saving products 
amounted to -4.57 bn € in the first 5 
months of 2020. Net flows were 12.07 bn 
€ negative in the first quarter of 2020 but 
strong positive flows were then registered 
in April 2020 (2.05 bn €) and May 2020 
(5.45 bn €). 
 
Managed assets amounted to 2,210 bn € 
at the end of May 2020, 48.5% of which in 
funds and 51.5% in portfolio management 
products. 
 
Key data on managed savings at the end of 
May 2020 
 

€ bn Jan-May 
net flows 

AuM at 
31.05.2020  

Mutual funds 1.75 1,072.37 

Open funds -3.46 1,008.23 

Closed funds 1.71 64.14 

Portfolio management -2.82 1,137.70 

Retail  0.86 126.47 

Institutional  -3.68 1.011.23 

Total -4.57 2,210.07 
Source: Assogestioni 

 

Insurance Companies 
 
Intesa Sanpaolo Vita 
 
Q1 2020 results 
 
Life insurance gross premiums grew by 
5.6% in the first quarter of 2020. This was 
due to a 28.2% growth of unit-linked 
business while traditional business fell by 
7.7%. Assets under management fell by 
5.7% during the first quarter of 2020.  
 
Intesa Sanpaolo Vita’s net profit 
amounted to 162.4 m € as at March 2020, 
1.6% up on March 2019. The group’s 
solvency ratio stood at 206% at the end of 
March 2020. 

Intesa Sanpaolo Vita - Key Q1 2020 results 
 

m € Q1 2020 Q1 2020/ Q1 
2019 (%) 

Gross premiums 4,018.4 +5.6% 

New business premiums 3,937.3 +5.0% 

Assets under 
management 

155,899.1 -5.7% 

Source :  Intesa Sanpaolo Vita 

 

Public Exchange Offer on Ubi Banca 
 
Intesa Sanpaolo has received the 
authorisations from the ECB, Ivass and 
Consob for its public exchange offer on 
Ubi Banca. The objections raised with the 
antitrust authorities should be solved by 
selling 532 branches to Bper for 660 m € 
and a further 17 branches to a third party 
within 9 months of the completion of the 
acquisition.  
 
Intesa Sanpaolo aims to create a banking 
group generating 5 bn € profit in 2022. 
The objective is to merge Intesa Sanpaolo 
and UBI, which would cost 1.3 bn € in 
integration costs and generate 662 m € in 
synergies in 2023 and 700 m € in 2024.  If 
a merger is not possible, Intesa estimates 
that synergies would still amount to 573 m 
€ in 2023 and 611 m € in 2024. 

 
Poste Vita 
 
Q1 2020 results 
 
The income generated by insurance 
services for Poste Italiane grew by 5.1% in 
the first quarter of 2020. The growth was 
driven by new multiramo and modular 
non-life products launched in 2019. 
Gruppo Assicurativo Poste Vita’s solvency 
2 ratio was 226% at the end of March 
2020.  
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Generali 
 
Q1 2020 results 
 
Generali’s gross life premiums worldwide 
dropped by 1.6% to 12,323 m € in the first 
quarter of 2020. The decline in savings and 
pensions products (-13.2%), mainly in 
France, Italy and Asia, was partly offset by 
the growth in unit-linked business 
(+20.9%), particularly in France and Italy. 
Protection premiums increased by 0.7%. 
 
New business premiums (expressed in 
PVNBP) increased by 2.4% to 10,996 m €, 
with a growth of unit-linked new business 
(+18.6%) and protection new business 
(+13.8%) and a decline in traditional 
savings and pension products.  
 
Net inflows amounted to 3,055 m €, 25.2% 
lower than in the first quarter of 2019. 
 
Technical provisions fell slightly to 363.4 
bn € (-1.6%) due to the financial market 
conditions. 
 
Generali Group’s Solvency 2 ratio stood at 
196% at the end of March 2020. 
 
International strategy 
 
Generali has decided to dispose of a 
French insurance portfolio, which could 
involve 1 to 2 bn € of assets. 

 
Cattolica 
 
Cattolica closed the acquisition of 40% of 
Cattolica Life from the ex-Banca Popolare 
di Vicenza. The bank was forced into 
liquidation and its branches were acquired 
by Intesa Sanpaolo. Cattolica then sold 
100% of Cattolica Life to Monument Re. 
The cession is not expected to have a 
material impact on Gruppo Cattolica’s 
solvency ratio. 

In May 2020, Cattolica announced it 
planned to dispose of its joint venture 
with the ex-Banca Popolare di Vicenza, 
Berica Vita. Berica Vita has a run-off 
portfolio of traditional business and 
reserves amounting to around 600 m €. 
The private equity fund Cinven is 
rumoured to be interested in the 
acquisition. 
 
The Cattolica share price fell sharply 
during the coronavirus crisis. At the 
beginning of June, it had lost 53% of its 
value compared to the beginning of 2020. 
As a result, IVASS requested an immediate 
500 m € recapitalisation of the company. 
Raising this amount on the financial 
markets proved near impossible if the 
company was to retain its status as a 
mutual company. Generali will therefore 
inject 300 m € in Cattolica in a reserved 
capital increase and will become the main 
shareholder of Cattolica with 23.4% of the 
shares. 

 
Allianz 
 
International strategy  
 
Allianz is rumoured to plan to dispose of 
up to 9 bn € of life insurance assets, 
including in Italy. 

 
Regulation 
 
Pir 
 
The Rilancio decree approved in May 2020 
introduced a new type of Piani Individuali 
Risparmio (Pir), the Pir alternativi.  
 
Pir are tax-advantaged individual savings 
plans which have to be kept 5 years and 
are subject to investment constraints. The 
maximum annual investment is 30,000 € 
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and the maximum total investment is 
150,000 €. A recent proposal might 
remove the annual limit whilst keeping the 
overall 150,000 € limit. They were 
launched in June 2017 but a change in the 
investment rules in 2019 caused the Pir 
market to collapse with 1 bn € negative 
net flows in 2019. Net flows were also 
negative in the first quarter of 2020 (-234 
m €). At the end of March 2020, assets 
managed in Pir amounted to 15.1 bn €, 
down from 18.7 bn € at the end of 2019 
because of the financial market conditions 
in the midst of the coronavirus pandemic. 
However, the Pir market seemed to 
recover in April 2020 with net flows of 150 
m €.  
 
The new Pir alternativi benefit from the 
same tax advantages as the Pir i.e. an 
exemption of tax on income, capital gains 
and dividends and an exemption from 
inheritance tax if the investment is kept 
for a minimum of 5 years. The maximum 
annual investment is 150,000 € and the 
maximum total investment is 1.5 m €. At 
least 70% has to be invested in financial 
instruments issued by Italian companies or 
EU companies which have a permanent 
establishment in Italy, which are not listed 
on the Ftse Mib, Ftse Mib Cap or 
equivalent indices or in loans granted to 
these companies. In terms of 
concentration of the investment, there is a 
10% limit per company and 20% limit per 
group. Experts predict that 10 to 15 bn € 
could be collected in these new Pir 
alternativi in 5 years. 

 
Insurance products linked to loans 
and mortgages 
 
On 17.03.2020, Banca d’Italia and IVASS 
sent a joint communication to banking, 
financial and insurance intermediaries 
asking them to review the sale of 
insurance products linked to loans and 

mortgages. The review has to be carried 
out by the compliance or internal audit 
functions. It should look at the products 
offered and the sales methods to ensure 
the compliance with applicable norms, the 
adequacy of internal processes and 
procedures and the risks which could arise 
from customer complaints. If necessary, it 
should define procedures to address any 
problem identified during the review. 
 
The initial term set for this review was 
30.09.2020 but due to the coronavirus 
crisis, it has been extended to the end of 
2020. 
 
Distribution 

Agents and advisers 
 

Part of the ex-Pramerica Life distribution 
network moved to Grifo Holding in June 
2020. 10 Pramerica advisers will become 
Business Advisers in the 3 companies of 
Grifo Holding, Asfalia, Asfalia Prime Broker 
and Argenta.  

 

Products 
 

Trends in new products  
 

On 30.03.2020, IVASS published an 
analysis of trends in new products 
launched in the second half of 2019. 
 

Number and types of new products:  
105 new individual products were 
launched in the second half of 2019, 
around 80% of which are either multiramo 
products or pure guaranteed products. 
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Premiums:  
80% of new products are single premium 
products.  
 
Charges: 
- 70% of pure guaranteed products and 
53% of multiramo products have initial 
charges on premiums below 1%. 
- 64% of guaranteed products have an 
annual charge between 1.0% and 1.5%. 
The charge is deducted from the with-
profit fund annual return. 
- For multiramo products, the annual 
charge on the guaranteed component is as 
above and the annual charge on the unit 
component vary between 0.65% and 
2.95%.  
 
Guarantees:  
- The level of guarantee in pure 
guaranteed products and the guaranteed 
component of multiramo products is 0% in 
82% of new products.  
- Less and less products consolidate 
bonuses annually, the trend being to a 
guarantee of the average annual return at 
maturity. 

 
Pir 
 
According to a research carried out by 
Finer Finance for Assogestioni, 74% of 
Italian individuals had heard of Pir at the 
end of February 2020, up from 29% when 
they were launched in June 2017. In June 
2020, 25% of financial professionals and 
5% of final investors had heard of Pir 
alternativi. 
 
In May 2020, Crédit Agricole Vita launched 
MultiPir. MultiPir is a multiramo product 
investing in the guaranteed fund Crédit 
Agricole Vita più and in 8 PIR funds 
managed by international asset managers 
including Amundi. 

  
 

Long-term care 
 
Alleanza Assicurazioni (Generali Group) 
launched PerSempre in May 2020, its first 
long-term care product. The product aims 
to protect individuals and their families 
against the risk of long-term need for care. 
 
To date an estimated 3.5 million Italians 
need long-term care and this number 
should increase by 25% in the next 10 
years. 

 
Insurtech 
 

Internet of Things (IoT) 
 
The Internet of Things is worth an 
estimated 6.2 bn € in Italy according to a 
research by the Osservatorio della School 
of Management del Politecnico di Milano. 
This represents a 24% growth on 2019. 
This is split between services using 
traditional cellular connectivity (3.2 bn €, 
+14% on 2019) and services using other 
communication technology (3.0 bn €, 
136% on 2019).  
 
The fastest growing areas in 2020 were 
the areas of smart home (530 m €, + 40% 
on 2019), smart factory (350 m €, +40%) 
and smart city (520 m €, +32%). 
 
The coronavirus pandemic highlighted 
potential new uses of the IoT for example 
teleassistance services monitoring 
patients’ health parameters remotely or 
autonomous vehicles able to deliver goods 
to customers without any human 
contacts. 
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New insurance partnership for Yolo  
 
Yolo and Metlife signed a partnership for 
the distribution of Metlife’s protection 
product Libera Mente Special on the 
digital channels of Yolo and its partners. 
The product can be tailored based on 
customers’ lifestyle and needs. Customers 
can choose the amount of death capital 
they need, whether they want to add 
optional covers and the duration of the 
insurance cover. The site provides a quote 
but does not give the possibility to 
subscribe online, customers have to 
provide their contact details to be 
contacted by an adviser. 
 
 
 
 
 
 
FIMI 

www.fimi.ch 

June 2020 

 

 


