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SCOPE OF THE REPORT 
 

Life insurance players are facing a “perfect storm” of low interest rates and potentially onerous 

Solvency 2 capital requirements, forcing them to review their product strategy and the structure 

of their life insurance savings products. A key challenge is to design new products: 

 

 Satisfying to some extent customers’ demand for security but without providing onerous 

guarantees 

 Offering potentially attractive returns in a low interest rate environment 

 Meeting enhanced transparency and customer information requirements 

 

The report covers the 3 largest life insurance markets in continental Europe: France, Germany and 

Italy. It focuses on life insurance savings and pensions products providing some sort of guarantee, 

including traditional products, hybrid products, index-linked products or unit-linked products with 

guarantees. Pure unit-linked products without guarantees are not covered in this report.  

 
LIFE INSURANCE PRODUCT 
STRATEGY IN A CHALLENGING 
FINANCIAL AND REGULATORY 
ENVIRONMENT 
 
FRANCE, GERMANY, ITALY 
 



CONTENTS OF THE REPORT 
 

For each country, the report is structured in 3 sections: 

 

 In the first section, we provide some background on the financial market environment and 

the regulatory challenges faced by European life insurance companies. 

 

 In the second section, we analyse the strategy implemented by leading insurance 

companies, looking at their strategic objectives and the impact of this strategy on their 

market positioning, business volumes and profitability.  

 

 In the third section, we analyse in detail the structure and technical features of interesting 

new life insurance savings products launched since the beginning of 2016. Our analysis 

focuses in particular on how these products seek to achieve a balance between guarantees 

and returns.  

 

 

 

WHY YOU NEED THIS REPORT  

 
This report is aimed at all those who are active players in European insurance, including senior 

management, heads of strategy, product development, marketing and distribution of life 

insurance companies and banks.  

 

It is also aimed at all those who analyse the European insurance market or want to understand its 

dynamics, including analysts, investment banks and management consultants.  

 

The report is based on FIMI’s on-going market monitoring and proprietary research as well as on 

discussions with European insurance players.  

 

 

To require more information about the report, please contact Corinne Legrand: 

 By telephone: + 41 (0)79 367 78 85 

 By email: corinne.legrand@fimi.ch 

 
 

mailto:corinne.legrand@fimi.ch


HOW TO ORDER? 
 
The price of the report is € 500 for each county or € 1,200 for the 3 countries (plus VAT if 

applicable). (1) 

  

We are happy to provide tailored versions to our clients who have a more specific interest in one 

of the aspects of the reports. 

 

To order the report, please contact FIMI by email or use our contact form.  

 

 

 

FIMI 
 
FIMI is a market intelligence company specialised in the European insurance and financial services.  

 

FIMI’s market intelligence experts provide leading-edge market analysis to help financial services 

and insurance players make informed decisions on topics such as market entry, acquisitions, 

product strategy or distribution strategy.  

 

FIMI follows closely all new developments in the European insurance and financial services 

industries through a comprehensive and critical analysis of publicly available information as well as 

contacts with insurance companies, financial services companies and distributors.  

 

For more information on FIMI, please look at our website. 

 
 
 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

(1) This report is solely for the benefit and use of the entity purchasing the report and to which the invoice is 
addressed. Please contact us if you wish to acquire multiple copies. 
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